
Innovative food products

26 – 28 SEPTEMBER 2023, Parma

Risk Communication: Towards an 
audience oriented approach

The EUChooseSafeFood Campaign

Domagoj Vrbos, Team Leader, Communication Unit, EFSA

Innovative food products



Innovative food productsEvidence-based risk communication Innovative food 
products

Legislation

Strategy Experience

Evidence

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32019R1381
https://www.efsa.europa.eu/sites/default/files/2021-07/efsa-strategy-2027.pdf
https://efsa.onlinelibrary.wiley.com/doi/epdf/10.2903/j.efsa.2021.e190201
https://efsa.onlinelibrary.wiley.com/doi/epdf/10.2903/j.efsa.2021.6574
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“Society” track to inform 
communication planning and the choice 

of topics

“Personal” track to focus on 
personalising user experience across 

digital tools

“Ecosystem” track to explore a specific 
topic or an audience among EFSA 

customers, partners or stakeholders  
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Risk 
perceptions

Trust in 
actors

Preferred 
information

sources

Food safety 
knowledge Combine with socio-

demographic 
characteristics

+

Source
Technical assistance in the field of risk 

communication (2021)

?
Target audience

https://www.efsa.europa.eu/en/efsajournal/pub/6574
https://www.efsa.europa.eu/en/efsajournal/pub/6574
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Increase awareness of the EU 
food safety system Encourage engagement Trigger critical thinking
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… which includes message testing within the campaign development 
process:

e.g. online focus groups held for #EUChooseSafeFood

Increased focus on campaigns means tailoring content to the information needs of 
our target audiences …
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2021 
9 countries

2022 
10 countries

2023 
17 countries

https://campaigns.efsa.europa.eu/EUChooseSafeFood/#/
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New countries
Women, young mothers and parents

Continuing countries
Men, young fathers and “foodies”

Audience analysis continues 
annually to inform targeting in 

new countries….

…while we explore content for 
new audiences in continuing 

countries

Follow 
#EUChooseSafeFood



Innovative food productsInnovative food 
products


	Slide 1
	Slide 2: Evidence-based risk communication
	Slide 3: Audience-first approach
	Slide 4: First step Audience research
	Slide 5: Audience data can help the segmentation
	Slide 6: Example EUChooseSafeFood Campaign
	Slide 7: Audiences co-designing the content
	Slide 8: EU Choose Safe Food 3 years and running
	Slide 9: Remember the primary campaign objective?
	Slide 10: Target audiences evolve over time
	Slide 11

