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Risk Communication: Towards an
audience oriented approach
The EUChooseSafeFood Campaign
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https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32019R1381
https://www.efsa.europa.eu/sites/default/files/2021-07/efsa-strategy-2027.pdf
https://efsa.onlinelibrary.wiley.com/doi/epdf/10.2903/j.efsa.2021.e190201
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Audience-first approach
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lnyolving target audiences
In product testing and

improvement
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First step Audience research
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“Ecosystem” track to explore a specific
topic or an audience among EFSA
customers, partners or stakeholders

“Personal” track to focus on
personalising user experience across
digital tools
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Audience data can help the segmentation

Target audience

Food safety | Risk

knowledge | perceptions Combine with socio-

* ) demographic
Preferred characteristics
information _
sources /
Source

Technical assistance in the field of risk
communication (2021)
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Example EUChooseSafeFood Campaign

EW UNViRsTA
R CATTOLICA

>4 del Sacro Cuore
3

@He. UNIVERSITA
(&7 DI PARMA

i SCHOOL OF ADVANCED
elrsam s | @ oo ST
D FooOD AND NUTRITION

| PARMA
EUROPEAN FOOD SAFETY AUTHORITY



subti M,

Audiences co-designing the content

Increased focus on campaigns means tailoring content to the information needs of
our target audiences ...

.. which includes message testing within the campaign development
process:

e.g. online focus groups held for #EUChooseSafeFood
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EU Choose Safe Food 3 years and running

2022
10 countries

Zdrav prigrizek?
To je vir zadovoljstva.

Ringrazia gli scienziati
per la sicurezza.

o ' Checking
~--efsam % efsam it's safe?

European Food Safety Authority

Europsen Fous Salety Authionty ? s
2021 ‘ i That'’s science.
9 countries
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Remember the primary campaign objective?
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Target audiences evolve over time

New countries

Women, young mothers and parents

MARTA
Auditor

PROFILE

Gender : Female

Age SIS

Address : Ljubljana,
Slovenia

Married, she has a son (6 yrs)
and a daughter (4 yrs)

PERSONALITY

Likes reading, flexitarian,
sometimes anxious about her
health, likes going for long walks
with her children and their dog.

SHORT BIO

Marta holds a master's degree in
finance. She works for a big
corporation, and lives in a house in
the suburbs, so she enjoys the
opportunity of working from
home. She shares responsibilities
rather equally with her husband.
She prepares evening meals for
the family, while her partner
cooks during the weekends. She is
a vegetarian due to animal welfare

Analytical

Empathetic

Anxious

HOBBIES

Reading
Outdoors
Animals

Audience analysis continues
annually to inform targeting in

new countries....
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Continuing countries

Men, young fathers and “foodies”
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ARTE
Physiotherapist

PROFILE

Cender : Male

Age 2 27

Address : Rijeka,
Croatia

Unmarried, he lives with a

partner and has a 6

months old baby

PERSONALITY

He is on the quiet side and thinks
before saying. He goes to the
gym regularly to stay in good
shape. In his free time, he likes
online gaming and watching
volleyball. He used to play
volleyball as a teenager.

SHORT BIO

He has been working for a few
years in the physiotherapy clinic in
a big city. At this moment he is
working 80% to help his partner
look after the baby. He cooks for
the family 2- 3 times a week. He
worries about all the ongoing
crises such as the war in Ukraine
and wants his baby to grow up in a
safe and stable world.
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Analytical
O

Organising

Introverted

HOBBIES

Fitness
Volleyball
Gaming

PARMA

Follow
#EUChooseSafeFood
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Stay connected

wefsa

EUROPEAN FOOD SAFETY AUTHORITY

Subscribe to
www.efsa.europa.eu/en/news/newsletters
www.efsa.europa.eu/en/rss

Engage with careers
www.efsa.europa.eu/en/engage/careers

Follow us on Twitter
@efsa_eu
@plants_efsa
@methods_efsa
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